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Presenter
Presentation Notes
Hello, and Welcome to “Turn On, Tune In, and Get Social”.  My name is Stacia McGourty and I’ll be your host today.  With me are Kathleen Slocum and Wynne Nafus Sayer. Kathleen will be producing this webinar and Wynne will be available if you have any technical difficulties. 




*6 to mute or 
unmute your phone 

Presenter
Presentation Notes
Before we get started, we have just a few housekeeping items to take care of.  
•We understand that not everyone has a private area to participate in this webinar.  If everyone could use *6 to mute their phones, that would cut down on some of the background noise.  You can use *6 to un-mute your phones when you’d like to speak. 
•The notepad tool can be used to comment or ask questions during the webinar. 
•There’s also a text tool at the bottom that can be used to write directly on the screen.
•You can also provide feedback by using the colored squares at the top of the screen.  Right now everyone is at green.  Just to make sure that everyone can hear me, please change it to red.   Great, let’s go back to green!




Twitter hash tag 
#RACEwebinar 

 
Tweet us @LibrarySD 

Presenter
Presentation Notes
Because this webinar is focusing on social media, we have set up a twitter hash tag #RACEwebinar if anyone would like to discuss this on twitter.  Wynne will also be monitoring that conversation as we go. 



Presenter
Presentation Notes
In this webinar we’re going to be discussing social media – basically who’s using it, why they’re using it, and how you can use it to promote your library.  We’ll talk about some guidelines for social media success, and some of the more popular sites being used.  Because no one has had the same social media experience, I’m inviting all of you to add your own ideas, opinions, and observations to the discussion.  This is such a big topic, there’s no way we’ll be able to cover everything in an hour.  

Social media can be defined as technology that invites you to interact, not only with the technology itself, but other users using that technology. 

The graphic shown here lists some of the more popular platforms.  Some of these we’ll be discussing more fully during the webinar.  

As this picture shows, each platform has its own particular niche.  
Twitter provides short, real-time status updates.
Facebook isn’t as real-time dependent, and allows longer updates.
Foursquare is a phone app that allows you to check into local areas of interest – like business, organizations, and other places.  
Instagram is an iphone app that allows you to share pictures, usually edited with special filters. 
YouTube is a platform for sharing and commenting on videos.
Linkedin is a social networking site used mainly for professional networking. 
Pinterest is a visual social cataloging site.
Last.fm – like Pandora, plays music based on your preferences, taking into account how other users tag/review music.  
Google+ - Google’s answer to Facebook, Google + facilitates video chats, gaming, and more.  



What do you use? 

Personally 

Presenter
Presentation Notes
IPlease raise your hand if you have used social media in your personal life.  

Okay, those of you that have, write down which sites you’ve used.  

Why?




What do you use? 

Professionally 

Presenter
Presentation Notes
Okay, so how many of you are using social media in your professional life?

Would you mind writing down those sites again?

Do you use those sites the same way in your personal life as you do professionally?




Presenter
Presentation Notes
There are a lot of social media tools out there, and each one has different strengths and can potentially reach a different audience.  The first part of tuning in to social media is planning.



Sensationalsuccess.com 

Presenter
Presentation Notes
First decide what your end-game is.  How will you know if you’ve successfully used social media?  Once you’ve figured that out, you can make a reasonable plan for getting there.  

What are some examples of what you’d like to accomplish with social media?





 

Presenter
Presentation Notes
First, write down the audiences you, as a library, are trying to reach.  

Which of these audiences do you think are more likely to connect to you using social media?



Presenter
Presentation Notes
According to a 2010 Pew Research Center study, 79% of all adults 18 or older use the internet on an average day.  On a typical day, 43% of those adults will use a social networking site, like MySpace or Facebook. 



"The most powerful force 
convincing them to take the 

plunge…is their families. 
Especially when it comes to 
their grandchildren, they do 
not want to be left out of the 

loop." 

Presenter
Presentation Notes
•Between April 2009 and May 2010, social networking use among internet users ages 50-64 grew by 88%--from 25% to 47%.
•During the same period, use among those ages 65 and older grew 100%--from 13% to 26%.




Presenter
Presentation Notes
It’s really no surprise that the younger demographic is using social media, what does surprise some that the number of older adults using social media is growing.  




Questions? 

Presenter
Presentation Notes
What questions do you have?



Presenter
Presentation Notes
Once you figure out who you want to reach, you need to figure out which platforms will help you reach your audience. Facebook and Twitter are the biggest names in social media today.  



Facebook 
• Over 400 million 

users 
• Deeper connections 

with people you 
already know 

• Better for local 
news/events 

• Better for things that 
are not time 
sensitive 
 

Presenter
Presentation Notes
Facebook is great for things that aren’t immediate.  You can plan and invite people to events, hold conversations, post pictures and videos, and share links.   People have an easier time of seeing your posting history on Facebook.  



Twitter 
• Over 75 million 

users 
• 140 character limit 
• Better for 

connecting with 
people you don’t 
know 

• Better for time 
sensitive material 

• Real time 
conversations 

Presenter
Presentation Notes
Many teen-agers are going to Twitter as they allow more anonymity.  Twitter doesn’t require that users use their own names and Twitter will allow you to have more than one account.  



YouTube 
• Over 17 million people 

have connected to YouTube 
through other social 
networking sites. 

• 100 million people take 
social action on YouTube 
each week. 

• Excellent for posting 
videos. 

• YouTube takes copyright 
very seriously, videos 
found to be violating 
copyright laws are 
removed.  

• YouTube is often blocked 
by educational institutions.  

Presenter
Presentation Notes
Facebook and Twitter share primarily text based information.  YouTube is meant for videos. People tend to go to YouTube for television clips, music videos, and personal vlogs (video blogs).  However, YouTube is also great for showing people how to do things, or sharing videos of library programming.  



Google Plus 
• 13% of adults are 

signed up for 
Google Plus 

• Still in early 
adoption phase.  

• Integrated into 
other Google 
applications, like 
Gmail and Blogger.   

 

Presenter
Presentation Notes
Flexibility is key in your social media plan.  Platforms rise and fall in popularity and your organization needs to be prepared for that.  That doesn’t mean you need to follow every flash in the pan, but it does mean that you need to be observant of your audience.

An example of this is Google+.  Google+ is Google’s answer to Facebook and it’s still in the early adoption phase.  Because G+ integrates easily into other Google tools we can expect it to grow in popularity. 




Quora 
• Q&A community 
• Members are able 

to follow topics, 
people, and 
individual 
questions. 

• Substantive 
contributions to the 
community are 
needed to gain 
followers.  

Presenter
Presentation Notes
Quora is a relatively new site dedicated to answering questions.  Members can create boards on topics that interest them, follow various topics, people, and individual questions.  It’s harder to build up followers as you need to make a substantive contribution to gain a reputation.  

Quora places a high value on well written, open ended questions along with educated answers.  Which is a plus for libraries!



Pinterest 
• Invitation only 
• Social cataloging 

site 
• Boards are created 

on any topic 
• Pins should be 

described and 
linked back to the 
originating site 

 

Presenter
Presentation Notes
Pinterest is a social bulletin board, where can pin various links, pictures and sites that you find useful.  You can create boards on a variety of topics.  It can be used to share crafting ideas, programming ideas, share dispay ideas, and more.  Post from other places or your own photos.




Presenter
Presentation Notes
Pinterest can also be used to highlight new items like books or movies, share staff favorites, or book club picks.  



Questions? 

Presenter
Presentation Notes
What questions do you have?



Content, Content, Content 

If you don’t have anything to say…. 

Presenter
Presentation Notes
Once you’ve made the leap to social media, you need to have something to say.  Preferably something interesting and posted on a regular basis.  Try to post something – a video, an announcement, a local news item – at least once a week.  I would caution against posting more than twice a day (on a regular basis).  You don’t want to overwhelm your audience.  Decide what works best for you.  



Be Human 

Presenter
Presentation Notes
The entire point of social media is interaction.  People expect there to be a human on the other end of your posts.  



Engage Your Followers 

Presenter
Presentation Notes
That means that someone needs to monitor comments and engage in real conversations with your users.  Talk about your favorite authors, recent arrivals, or upcoming programs.  When someone posts, or comments on your site, make sure you acknowledge them.  Remember that you’re building relationships, even if you never see that person in real life.  




Open 24/7 No Waiting 

Presenter
Presentation Notes
Not everyone will be complimentary.  You have an opportunity to show your customer service skills in a very public environment.  Fix the things you can, explain policy when you need to, and make sure people know that you’re hearing what they are saying.    



Friends and Followers 

Presenter
Presentation Notes
The more friends and followers you have, the more of an audience you have for your message.  You not only want to connect with your users, but also with people that can help you spread your message.  That’s a two way street though, as you are implicitly agreeing to help your friends spread their messages as well.  



Quality vs. Quantity 

Presenter
Presentation Notes
Don’t worry about the amount of friends or followers you have.  Focus on quality of your interaction.  Having a smaller audience lets you engage on a more meaningful, personal level. 

For the most part, people are always keepers – even if they’re not in your library’s service area.  



Professional vs. Personal 

Presenter
Presentation Notes
Remember that your library account is not your personal account.  Personal gripes, ranting, or venting are not appropriate in this forum.  Information on the internet never dies, once posted it’s always out there.  



Have Fun! 

Presenter
Presentation Notes
Above all, have some fun!  Social media is a great way to add value to your library services.  It lets you talk to people that may not otherwise walk into your doors.



Questions? 

Presenter
Presentation Notes
What questions do you have?



Resources 

• Doing Social Media So It 
Matters: A Librarian’s Guide 
by Laura Solomon 

• Flowtown.com 

• The Social Media Librarian 
• David Lee King  
• Pew Research Center 
• Missoula Public Library 

Presenter
Presentation Notes
These are a few of the resources I used when creating this webinar.  The book is available from our collection if anyone would like to check it out.  



Thank You! 

Stacia McGourty 
Collection Services Librarian 
Stacia.mcgourty@state.sd.us 
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